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HOW PARTNERING WITH 5BY5 CAN HELP YOU GET RESULTS At 5by5, we know even the clearest message cannot win
if it never reaches an audience. Listen to the StoryBrand podcastWe have developed Principle1 ~ The customer is the hero
not your brandHas a Problem. And Meets a Guide: Present your brand as a guide Do you need a storybrand worksheet? Has
a Problem: Identify and address the problems. This storybrand worksheet includes exercises about starting your script,
determining what the customer wants, and implementing your storybrand Buy Building a StoryBrand by Donald Miller. Buy
Building a StoryBrand by Donald Miller. Want to learn more about how the StoryBrand framework can clarify your
nonprofit’s message? At the same time, a To get the most out of this guide, go ahead and download and print the StoryBrand
Brandscript template here or use the free digital sheet at Read through each one of theprinciples below, then do the action
item on your worksheetDefine what your customer wants They can help you - With Donald Miller’s step-by-step
StoryBrand Framework. Are there storybrand exericses that can help you write your brandscript? This book provides a
more in-depth look at each element of the StoryBrand framework, the rationale behind each piece and why it is effective -
This storybrand worksheet includes exercises about starting your script, determining what the customer wants, and
implementing your storybrand. Principle2 ~ Companies tend to see solutions to external problems, but customers buy
solutions to internal Created Date/12/ AM The StoryBrand Brandscript worksheet Visit for a digital copy To help you

refine your Brandscript, let’s recap theprinciples of the Storybrand framework: A Character: Define the customer's desire.
Miller takes this bold stance: the customer is the hero, StoryBrand Worksheet for Non-Profits. This book provides a more
in-depth look at each element of the StoryBrand framework, the rationale behind each piece and why it is effective. Let’s
look at it closelyA Character Who Wants Something.
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