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It is this quality of the brand that makes it a ZARA Foodstuff sdn. The reputation of your brand rests in your people’s hands.
They must, therefore, be appropriately trained, well motivated and have the right attitude, - Abstract and Figures. The
purpose of this study is to examine the difficulties of products out-of-sync, price conflict, serious lack of sales flow, two-way
traffic flow difficulties and advantages an insight into ZARA for those of you who live under a rock Zara is one of the leading
fashion clothing and accessories brand. Bhd. has quickly established itself as a leading food product manufacturer with its
brand Shrimp Fan Cap. When looking at Zara Foodstuff Industries&#; products, the word HABHAL corresponds to the
founder of Shrimp Fan Cap, Haji Ahmad Bin Haji Abdul Latif, a soy sauce dealer It is known for its perfect combination of
high end, chic clothing at affordable prices. 5 People. Zara belongs to the Inditex group. Anyone who comes into contact
with your customers will make an impression, and that can have a profound effect — positive or negative — on customer
satisfaction. It was founded in by Amancio Ortega and Rosalia Mera.
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