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The ;eld of ), contemporary research on Consumer Behaviour considers a wide range of factors in�uencing the consumer,

and acknowledges a broad range of consumption activities Personal factors include: age, occupation, life cycle, economic,

lifestyle, personality and self-concept. Based on prior research evidence, the factors for consumer behaviour in HE adapted

by the authors are: gender/sex, age, family, prior education, income and lifestyle Number of employees fall under each

Consumer behaviour consists of factors which affects on consumers buying behaviour. The factors associated with the

consumer motivation, learning, and knowledge transfer have also been deliberated in this chapter Consumer Behaviour in a

general sense can be considered to be everything, as every aspect of our lives revolves around the consumption of goods

and services. Abstract. These factors have distinct characteristics that can be divided into four categoriesPart I:

Introduction to Consumer Behavior Recognizing Factors that In�uence the Purchase ision Consumer behavior is

subjective. Based on prior research evidence, the factors for consumer behaviour in Based on the convenience, the ;ve

point scale of different factors can be classi;ed into three groups for easy interpretation of data. Factors. Even though you

won’t ;nd many absolutes, one thing always remains true: When it comes to the consumer ision-making process, many

factors play a part. Number of employees fall under each category is shown in below. Table Frequency Analysis of Different

Factors. This chapter discusses the internal factors affecting consumer behavior, explains consumer ecosystem and

behavior process converging consumer perceptions and attitudes. Consumer Behaviour in a general sense can be

considered to be everything, as every aspect of our lives revolves around the consumption of goods and services. Scale

Scale Scale Personal factors include: age, occupation, life cycle, economic, lifestyle, personality and self-concept. The ;eld

of consumer behaviour covers a wide stretch of bases as it focuses on the entire consumption process, involving issues that

in�uence a consumer before, after and during a purchase Based on the convenience, the ;ve point scale of different factors

can be classi;ed into three groups for easy interpretation of data. There are two categories of personal Accesses.
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