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To be successful today, you must touch base with reality. It is based on the concept that communication can only take place

at the right time and under the right Witty and fast-paced, this book spells out how to position a leader so that it gets into

the mind and stays there, position a follower in a way that <nds a hole' not occupied by the The <rst book to deal with the

problems of communicating to a skeptical, media-blitzed public, "Positioning" describes a revolutionary approach to

creating a "position" in a In Positioning, advertising consultants Al Ries and Jack Trout explore the concept of positioning—a

strategy of framing your product, service, company, or self against your Ries and Trout provide many valuable case histories

and penetrating analyses of some of the most phenomenal successes and failures in advertising history. Revised to reCect

signi<cant developments in the <ve years since its original publication, Positioning is required reading for anyone in

business today Positioning of a follower. Positioning of a follower. That is you position the product in the mind of the

prospectWhat positioning is all about. But followers Positioning is an organised system for <nding windows in the mind.

Leaders can often cover a competitive move and retain their leadership. What works for a leader doesn't necessarily work

for a follower. Leaders can often cover a competitive move and retain their leadership. The basic approach of positioning is

not to create And the reality that really counts is what’s already in the prospect’s mind. What works for a leader doesn't

necessarily work for a follower. When a follower copies a leader, it's not covering at all Positioning is what you do to the

mind of the prospect. But followers are not in the same position to bene<t from a covering strategy.
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